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Canada s Pacific Gateway B aC kg ro u n d

A Climate Action Plan (-33% emissions)

A Energy Efficient Building Strategy (-20%
energy use per household, -9% ICI)

A Clean Energy Act (-66% electricity growth)

A Three areas of focus: windows (2005-
2009), doors (2008-2009), glazing
assemblies (2008-2010)
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ransformation Measure

ANRCan ENERGY STAR program

A BC Hydro Power Smart DSM program
A FortisBC PowerSense program

A Capacity Building Coordinator

A Lab testing assistance
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Canada s Pacific Gateway C O n t

AWood door thermal performance project

A Former Provincial Sales Tax exemption

A LiveSmart BC: Efficiency Incentive
Program 1 house labelling & retrofit

A Greening the BC Building Code
(ASHRAE 90.1-2004)

A Energy Efficiency Act standards
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o Pafs Gaieway Low-Rise Buildings

Product Maximum U-Value | Effective Date
W/(m2A K)
BTU/ ( RA KA t

Vinyl and fibreglass windows and March 1, 2009
sliding doors

Wood windows and sliding glass doors January 1, 2011

Metal windows and sliding glass doors June 1, 2009
January 1, 2011

Skylights (for low-rise and high-rise) March 1, 2009

A Tested with CSA A440.2-04 or NFRC 100-2004

A Third party testing (SCC or NFRC accredited labs)

A Permanent certification label, temporary U-value label
A Exempts heritage buildings
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Canadass Pacific Gateway
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Company Name Ltd.
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PERFORMANCE RATINGS

U-value (W/m™K)

Visual Transmitta

Solar Heat Gain Coefficient Energy Rating

Air Tightness (L/m*-s)

MANUFACTURER NAME

SERIES
GLAZING DETAILS

c

Intertek

Energy performance ratings certified to
CSA A440 2-09. Ratings are determined
for a fixed set of environmental
conditions and a specific reference
product size. Certification agency does
not recommend or warrant product for
any specific use.

ENFETV STAR

Canada - Zones
ABCD

energystar.nrcan-rncan.gc.ca
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Window Company Ltd.

Triple X Operable Casement
Vinyl frame, Tripio glaze, Low-o coating (0=0.022, $3, 53,
Krypton/air filled (both cavities), Grills <s13mm
NR9999-9909909-ES

Themmal pedomoncs and vieun tranomittance rabngs cortded
1o CHA A440.2-00. Ratngs a detonmined for a %20 3ot of

MAFIRMenE COMINDME BC & P product. Certfication
agency cdoms not ecommenc or wamant prochec r arry speciic uwe

CERTIFXCATION
AGENCY LOGOD

Lod thux O8 DASOMIANCe Bamdua o de ranamasdn visitie soel
certfes COA A480.2-00. Los toux oort ddiormindo oolon ung séns
N CONNONS SMYornaner s Tons of une Qi de procut
PRrhouiers l‘n_:- Lo O ST CEON N COErMaEc B v cHrantw
b produt sux s & Ut bsation Dot culhes

LOGO D'AGENCE
DE CERTFICATION

CSA A440.0-00
A3 B5 C3 S1 F2

AAMA/WDMA/CSA 101/1.5.2/A440.0-08

Class R — PG1920 (metric) —
Size tested 1220 X 1220 mm — Type SKG
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Canada s Pacific Gateway ngh_Rlse BUIIdIngS

Product Maximum U-Value | Effective Date
W/(m2A K)
BTU/ ( RA KA t

Metal framed curtain wall, window wall 0.45 January 1, 2011
and storefront products

Windows with framing materials other : 0.35 January 1, 2011
than metal, with or without metal
reinforcing or cladding

A Exempts products installed in buildings that are
compliant with ASHRAE 90.1 (04 or 07)

A OptionforU-v al ue ficertificateo
A Flexibility provided for structural windows
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Canada s Pacific Gateway eCh n I Ca.l O ptl O nS

A Double and triple glazing
A Low-emissivity coating (soft & hard coat)

A Alternative framing materials

A Quality IGU manufacturing

A Argon fill with compatible edge sealant
A Spacer bars other than aluminum box
A Reduction of thermal bridging
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Canada s Pacific Gateway I\/I a-n UfaCtu re r S u rvey CO nt- .

AENERGY STAR was most impactful
AFoundation of all measures for windows

A Credibility as independent standard

A Marketing tool for manufacturers and
mechanism for accessing programs and
tax breaks

AEnables differentiation for early adopters
and higher price point to reinvest in
research & innovation
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Canada s Pacific Gateway I\/I a-n UfaCtu re r S u rvey CO nt- .

A 60% ENERGY STAR market share in
2009 (11 respondents); 20-30% in 2006

A 1 respondent: 95% of sales in BC were
ENERGY STAR, 70% across Canada

A 60-100% of product lines qualify for
ENERGY STAR (7 respondents)

Al4% were U O 1.6 (0.
A 47% of products were U 1.6-1.8 (0.315)
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ok T Manufacturer Survey cont..

A Market readiness for regulation

ASurvey illustrates robust readiness among
manufacturers

A Manufacturing costs increased by at least 5%
and for some, over 15%

A Disproportionate impact on small
manufacturers for testing and certification

ALab testing assistance partly defrayed the
up-front certification costs




